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Explanatory Note 

I. This Bill amends chapter 30 of the Revised Statutes. 

2. The new clause (m) clarifies that it is the owner, not the 
transferee. who has the right to place the vent mark. 

3. This amendment removes the dir~tion that the record be 
kept in a book, and it also removes the superfluous reference to 
h any other Act". 

4. This amendment is made as a result of that in clause 3 of 
this Bill. 

I. Section 12, subsection (3) reads: 
(3) Th~ mark of a brand UI)()n stock bearing the Government brand 

staaU not be taken as evidence of the ownership of tbe l'tock by the 
owner 01 tho first mentioned bnmd. 

The practice giving use to the need of subsection (3) no longer 
exists. 

8. Section 19 reads: 
19. (1) L"pon e\·<'r')· transfer tor value of stock mlU'k~d With a. recorded 

brand. tho t.ransreror shan place his vent on that stock unless at tbe 
time of the transfer the brand Is a180 tranatorred to the transferee 
of the stock. 

(Z) NotwlthstandlnK lIubsection (1). It .s a suttle lent oomplla.ftce 
with tho requlremt"nhc or this •• cllon It the trnnaferor sh"es to tbe 
transf~rct! with the transrcr~·. consont. wilen taklmr poaeaalon or 
the tctock. a statement according to Form C In the Sche4ule. and the 
6tatement shall. dUring a period of thirty days nest after tho date 
thereof. be taken as evld('n('e of thf' tmn8f('r of th~ IJtoek .~eorcllng to 
the purport thttrcof. 

The use of vents has declined in recent years as a means of 
denoting transfer of ownership of stock. Section 20 pertains to the 
Board of Brand Commissioners, an advisory board no longer 
active. 
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HER MAJESTY, by and with the advice and consent of 
the Legislative Assembly of the Province of Alberta, 

enacts as follows: 

1. The Brand Act is hereby amended. 

2. Section 2 is amended by striking out clause (m) and 
and by substituting the following: 

(m) "vent" means any mark placed on an animal by the 
owner or a poundkeeper denoting that the property 
in the stock bearing it has passed from the owner 
to some other person. 

3. Section 9 is struck out and the following is substituted: 

9. The Lieutenant Governor in Council may appoint a 
Recorder of Brands who shall keep a record of all brands 
allotted under this Act, and of their duration, renewal, can­
cellation and transfer, together with the dates thereof and 
the names of the owners or transferees of such brands. 

4. Section 10, subsection (2), clause (b) is amended by 
striking out the words "in the appropriate book". 

5. Section 12 is amended by striking out subsection (3). 

6. Sections 19 and 20 are repealed. 



7. Section 22, subsection (1) presently reads: 

22. (I) .\n)' I,erson who, 
t.\» bmnlhl. lir tlile;:t., aids ur a!",lil:.th In lJrallllillt;, uny stock with 

n brAnd, ,",,::t or Inllrk that has no~ bf'en recorded under this 
A('I nr thAl hRS been ctuw(tll('d th"r~und~r. 

lb. '.r"'mls or CaU8(':i, tlil".-cttl or J)crmlts to be branded with his own 
or with any l,r~&IIfI, \,('nt fir ml\rk. an)' ~tock ut which he 111 
lIut tho owner. ,,1" 

(co. ht()~('h('s, d~tact ~ ue- (.tlh'rn·Ise rend~rs Ule-glble. or alters any 
hmwt, \"_'nl fir lIll\rk upon "to(,k, or directs, causeK or permits 
nn!t' lfuch brand. ,""nt or maric to be blotched, deta('ed or other­
wi:ct: e-encl~n'(1 1II(\ldlJl.~ 01" to b(' "It<'red, 

I!C J.;ul!l)' .. ( iln t,!f.'nl'· a.ld. Itl ndclltlon to any otbl'r I'en:.lt)' to which 
he may ht" ~u!.jo'l,t It;.' hw. Uab!l' un ~ummary conviction to A fino 
not l'xcl:cdlnJC Ill .. l(um of two, hundr.-(I dnURn, 

The new subsection (2) is the same as at present but with the 
addition of clause (b) to permit the use of individual number 
brands. 

8. Form C is removed as a result of the repeal of section 19. 
There are two items in the Tariff of Fees relating to a charge in the 
record of a brand, a $1.00 fee in the case of poultry brands and a 
$2.00 fee in the case of other brands. 

9. Commencement of Act, 
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7. Section 22 is amended 
(a) as to subsection (1) 

(i) by striking out the words ", vent or mark" in 
clause (a), 

(ii) by striking out the words ", vent or mark" 
where they occur in cIa uses (b) and (c) and by 
sUbstituting the words "or vent", 

(b) by striking out subsection (2) and by substituting 
the following: 

(2) Notwithstanding subsection (1) an owner of 
a recorded brand may apply 
(a) an age brand consisting of one arabic numeral 

from 0 to 9 inclusive, on the shoulder or thigh 
and, in the case of horses or cattle, on the same 
side as the recorded brand, or 

(b) an individual animal number brand to cattle, 
consisting of one or more arabic numerals on 
the same side as the recorded brand. 

8. The Schedule is amended 
(a) by striking out Form C, 
(b) as to the T'ariff of Fees Payable in Respect of 

Poultry Brands, by striking out the following: 
For change in the record of a ·brand .................... 1.00 

(c) as to the Tariff of Fees Payable in Respect of All 
other Brands, by striking out the following: 
For change in the record of a brand .................... 2.00 

9. This Act comes into force on the day upon which it is 
assented to. 
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