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BILL 22 
1968 

An Act to amend The Marketing of Agricultural 
Products Act 

(Assented to , 1968) 

HER MAJESTY, by and with the advice and consent of 
. the Legislative Assembly of the Province of Alberta, 

enacts as follows: 

1. The Marketing of Agricultural Products Act is hereby 
amended. 

2. S€ction 2 is amended 
(a) as to clause (a) by adding after the word "hogs," 

the words "cattle, sheep, wool,", 
(b) by adding the following clause after clause (/1): 

(/2) "processing" means changing the nature or 
form of an agricultural product and includes, 
in the caSB of animals, the killing thereof; 

3. Section 7a, subsection (1), clause (d) is amended by 
adding after the words "require producers" the words "or 
processors" . 

4. Section 14a, subsection (5) is amended by adding after 
the words "require producers" the words "or processors". 

5. This Act comes into force on the day upon which it is 
assented to. 



Explanatory Notes 

I. This Bill amends chapter '192 of the Revised Statutes. 

2. These amendments include cattle, sheep and wool as agri­
cultural products for the purposes of this Act, and define "pro­
cessing". 

Section 2 (a), presently reads: 
(a) "agricultural product" means any poultry, poultry products, 

hogs, vegetables, potato-es, honey, cheese,commercial grass and 
legume seed; 

3. Section 7a (1) (d) presently reads: 
7a. (1) The Council may make regulations vesting in any producer 

board any powers that the Council considers necessary or advisable to 
enable the producer board effectively to promote, regulate and con­
trol the marketing of the regulated product within the Province, and 
without limiting the generality of the foregoing, may make regulations 

(d) vesting in any producer board the power to require producers 
to mark the containers of their products in a manner which 
shows the place of origin or place of producUon to the satisfac­
tion of the producer board. 

4. Section 14a (5) presently reads: 
(5) The Lieutenant Governor in Council may vest in a marketing 

commission such powers as are considered necessary to enable it to 
carry out its functions including, without in any way limiting the 
generality of this subsection, the power to require producers to mark 
the containers of their products in a manner which shows the place of 
origin or place of production to the satisfaction of the marketing com­
mission concerned. 

Self-explanatory. 
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