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HER MAJESTY, by and with the advice and consent of the 
Legislative Assembly of Alberta, enacts as follows:

1 The Marketing of Agricultural Products Act is amended by this 
Act.

2 Section 16 is amended by repealing subsection (2).
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Explanatory Notes

1 This Bill will amend chapter M-5.1 of the Statutes of Alberta, 1987.

2 Section 16(1) and (2) presently reads:

16(1) A plan shall not be established until

(a) the proposed plan is submitted to a plebiscite of the 
producers to determine whether the plan should be established, and

(b) the vote conducted under the plebiscite is in favour of the 
plan.

(2) Notwithstanding subsection (1), the Lieutenant Governor in 
Council, may exempt a proposed plan referred to in section 15(1)(d) 
from the requirement of being submitted to a plebiscite.
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3 Section 18(1) is amended

(a) in clause (a) by repealing "or",

(b) by repealing clause (b).
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3 Section 18(1) presently reads:

18(1) Where

(a) a vote is in favour of the establishment of a plan referred 
in section 15(1)(c) or (d), or

(b) a plan referred to in section 15(1)(d) is exempted from 
requirement of being submitted to a plebiscite,

the Lieutenant Governor in Council may make regulations

(c) establishing a plan setting forth provisions providing for

(i) initiating and carrying out projects or programs 
commence, stimulate, increase or improve the production 
marketing, or both, of an agricultural product,

(ii) the number of persons to be elected as members of 
commission and the name of office by which those persons 
shall be known,

(iii) the method or methods by which the members of 
commission shall be elected,

(iv) the method by which vacancies on the commission 
to be filled, and

(v) the other terms referred to in section 15 under which 
plan shall operate,

and

(d) establishing a commission to administer and operate a p 
referred to in clause (a).
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