Bill No. 69 of 1934.

A BILL TO SUPPLEMENT LEGISLATION OF CANADA
RELATING TO THE MARKETING OF NATURAL
PRODUCTS AND PROVIDING FOR THE APPOINT-
MENT OF A MARKETING BOARD.

NOTE.

This Bill contains provisions supplementary to legislation
of the Parliament of Canada dealing with the marketing of
natural products, and further makes provision for the ap-
pointment of a marketing board with power to undertake
any activities which may be assigned to a Provincial mar-

keting board by that legislation.

R. ANDREW SMITH,
Legislative Counsel.

(This note does not form any part of the Bill and is offered
merely as o partial explanation of some of its provisions.)



BILL
No. 69 of 1934.

An Act to supplement Legislation of Canada Relating to the
Marketing of Natural Products and Providing for the
Appointment of a Marketing Board.

(Assented to 1984.)

HIS MAJESTY, by and with the advice and consent of the
Legislative Assembly of the Province of Alberta, enacts
as follows:

1. This Act may be cited as “The Alberta Natural Pro-
ducts Marketing Act.”

2. Upon the enactment by the Parliament of Canada of
any statute the object of which is to improve the methods
and practices involved in the marketing of natural products
in Canada and in export trade, and to make further pro-
vision in connection therewith, the Lieutenant. Governor in
Council may from time to time—

() proclaim that the statute so enacted or any speci-
fied part or parts thereof or all or any regulations
made pursuant to that statute or any specified parts
of those regulations are in force in the Province so
far as the same relate to or affect any commodity
produced in the Province and in so far as the same
relate to any other commodity to the extent that the
same are not within the legislative competence of
the Parliament of Canada and are within the legis-
lative competence of the Legislative Assembly of the
Province;

(b) appoint one or more marketing boards or agencies
for the purpose of marketing any commodity pro-
duced in the Province to which the statute of Canada
relates, and provide for the constitution thereof, the
remuneration of the members thereof, and the terms
of their appointment and their duties.

3. Upon the publication in The Alberta Gazette of any
Proclamation made pursuant to this Act, the statute or part
or parts thereof which are thereby declared to be in force
in the Province shall be and continue in force in the Province
to the extent that the same is or are not within the Legis-
lative competence of the Parliament of Canada and is or
are within the legislative competence of the Legislative
Assembly of the Province, as if the same had been enacted
by this Act.
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4. Every marketing board or agency appointed pursuant
to this Act may accept, have and exercise any power or
authority which may by the statute of Canada be conferred
upon a marketing board or agency appointed under the law
of the Province, and may act as the agent for and co-operate
with any board or boards appointed pursuant to the statute
of Canada.

3. Every marketing board and agency appointed pursuant
to this Act shall be a body corporate and shall have all such
powers and capacities as may be necessary for the purpose
of performing any power or authority conferred upon it
by the statute of Canada, and such other powers as may be
conferred thereon from time to time by the Lieutenant
Governor in Council,

6. This Act shall come into force on the day upon which
it is assented to.
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